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Self Branding is
the creation of an impression, an  

identity,     
you want others to perceive  
when they look at, interact with, 
think about, hear about 

you.

© 2008-2010 Ustrategy, LLC



Why brand myself?

 You want others to pay 
attention to something you 

have to offer in a way that is 
helpful to you

• 78% of consumers trust peer 
recommendations; 14% 

trust advertisement
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Using social media is now expected!

90% of people online use social Media

89% of  these expect brands and service providers to 

have  a social media presence 

It’s the new form of communication
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The Government uses social media…
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Small businesses use social media…
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Individuals use social media…
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Social media is used for call to action
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…to create iconic awareness
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You cannot NOT communicate
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People ALWAYS communicate
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Perceptions is reality.

Do you want others to decide 

independently who you are …or 

do you want to be 

the one deciding?
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5 Keys to branding yourself online
1. Treat branding as a strategy

2. Treat yourself like a product/service

3. Work around campaigns

4. Start small

5. Prepare for change
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Perception

Audience Action

Identity

Plan

Execute

Measure

Tools/Channels

1. Self branding is a strategic task
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2. Treat yourself like a product

•Features
•Benefits
•Packaging
•Messaging
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3. Work in campaigns
 Leadership

 Awareness

 Expertise

 Promote 

 Sell
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4. Start small and build
 Decide on the value you’ll be 

delivering

 Identify tools/networks

 Choose your bandwidth 
carefully

 Be very deliberate

 Grow fast

 Stay consistent
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5. Be flexible: prepare for change
 Evolution is at the speed of 

light 

 Build foundation 

 Prepare to adapt

 Nothing is permanent

 Create value for fleeting 
moment
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Additional things to think about
 Get informed:

 www.mashable.com
 Tom Peters: Brand You 50
 Follow lists on Twitter: branding, selfbranding, socialmedia
 Watch/Read www.Socialnomics.net

 Draw from analogous models
 Nike
 Movie popcorn
 Ashton Kutcher

 Attend relevant events:
 SMC
 Commonwealth club

 Define your “time budget” and stick to it

 Ask questions

 Get involved in conversations

 Test your value offerings again and again

 Relax

 Have fun!
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Online branding: Getting started
1. Find someone you value/appreciate 
2. See how they’re doing social media. Search them on twitter, 

FB, Linkedin, flickr, YouTube, blogs, websites…see what 
resonates most with you: analyze

3. Analyze how their branding on Social Media aligns with 
their off-line brand

4. Figure out what they’re doing that works…what they’re 
doing that doesn’t work. Don’t place judgment on 
engagement—just look at type of engagement

5. Analyze what is right for YOU: how you’re different from 
them, how you’re alike. 

6. Create a custom plan for you: stat with the most simple 
thing to implement and test drive it for 2 months

7. Iterate and fine-tune. Continue to research how others are 
doing things. Find your voice. 
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About Ravit Lichtenberg – Ustrategy Consluting

 Specializing in linking customer psychology with 
business objectives to help individuals and companies 
communicate their brand, products, and offering in a 
way that grows business success and customer loyalty.

 MA, Psychology, CSUN; MBA International Business 
Management & Entrepreneurship from UCLA 
Anderson School of  Business & National University of 
Singapore

 Clients: Executives, business owners, startups and 
Fortune 500 companies 
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